
Application: Grant Specialist, College of Education [R0128468]
Applicant: April Ursula Fox

Letter of Interest

Dear Dr. Marchand,

My name is April Fox, I am currently the UNLV graduate curriculum manager, and
have also recently on 12/21 completed the UNLV M.S. Educational Psychology program with a
4.0 GPA. I have extensive professional experience in technical writing, organization and use of
templates and industry specific verbiage in application and transaction type documents, and
revision of standards and content requirements in binding documentation such as the UNLV
graduate catalog today, and publication, sales and service proposals and agreements in the
past. Through the years I also developed and delivered professional education and training to
organizations of all sizes, including publication of a technical book through Apress/Springer.
Finally, I assisted in partnership projects between government and private enterprise, gaining
general understanding of specificity in documentation requirements, intermediation
between different agency needs and proposers, and shaping communication to audiences
with different levels of interest and technical expertise.

I am interested in the grant specialist position for both professional and personal
reasons.

Professionally, while I am certain I have the background experience to perform well,
the knowledge and experience to be gained as a grant specialist is invaluable to me as I strive
towards a productive academic career in which I can be a positive force within our research
community. Mastery over the mechanisms behind research funding and directly assisting
faculty to enable enhanced research productivity is a role that when performed well can be at
the core of a cycle of academic success and growth for the College of Education. My
professional interest is precisely to be part of that core.

Personally, my goal is to move closer to academic research work. While as graduate
curriculum manager I am grateful and enjoy working with many faculty members on
curriculum planning, and participate as a support in guiding the administrative and
operational aspects of graduate curriculum, I currently am not as close to the actual research
work as I would personally love to be. As grant specialist I will be an insider, and have the
chance to support the process while learning, growing, and preparing myself for perhaps my
own research projects in the future. I have applied to the UNLV PhD Educational Psychology,
and intend to follow the academic path in parallel to the grant specialist position, which I
understand is a perfectly synergetic life-career plan.

In my curriculum vitae attached I share more specific details of how and why I am a
good fit for the position not only because of my past and present experience, but also, and
maybe more importantly, because of the alignment with the future direction of my life and
professional career goals.

Thank you kindly in advance for the time and consideration of my application.

Best wishes,

April
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CURRICULUM VITAE

April Ursula Fox
april.ursula.fox@gmail.com
702-523-9890
Linkedin: https://www.linkedin.com/in/aprilursulafox/

Executive Summary:
Skills in alignment with the Grant Specialist position:

General Requirements:
1. Knowledge of extramural funding sources/organizations and elements of successful proposals. The
incumbent will have knowledge of research administration generally. Knowledge of grant writing.

I have general knowledge of funding sources from government, foundations and
private corporations, and that broadly each will have specific requirements for proposal
application and also for management and return on investment. Corporations, for example,
may be searching for competitive advantages in certain cases, to which specific ethical
considerations come into play throughout many aspects of the research project.

I also have general knowledge of research administration, from ethical and legal
constraints relating to subjects (incl. IRB), to the management of research data, reporting,
and general project management needs.

I understand the need for objectivity and clarity behind grant writing, and how it will
in most cases follow a specific set of templates to fulfill expectations of funding partners.

2. Strong technical writing, specifically on grants, and written and oral communication skills. Skill in
working with common grant elements, such as biosketches, collaborative documents, or facilities
plans.

I have past and current experience in technical writing at different technicality levels. I
understand the range may vary  upon audience, with certain sections directed to experts,
others to the general reader, and yet others to legal and binding components. While I have
yet to acquire practical experience with grants, I grasp such practical aspects well with my
experience with similar materials. I have assisted in partnership projects between
government and private entities, which involved highly templated and formalized
documentation, as well as technical specifications varying from details of hardware, software,
and training of personnel, to facilities and construction needs and agreements. Such projects
involved collaborating with specialists in each specific area. They also involved presenting

mailto:april.ursula.fox@gmail.com
https://www.linkedin.com/in/aprilursulafox/
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different parts of the project to different audiences in meetings aimed at different goals, such
as costs and returns, technical agreements with suppliers, legal revisions and operational
planning.

3. Ability to work with diverse groups of COE stakeholders and external collaborators. The candidate
will have the ability to synthesize complex information into proposals that are clear, well-written, and
internally consistent. Ability to effectively develop and lead educational opportunities.

In over two years as graduate curriculum manager I have worked extensively with CoE
academic and administrative faculty. My work includes precisely the synthesis of somewhat
complex information into clear proposals, perhaps of a different nature than in grants, but
nevertheless similar in many aspects. Initial stages involve my own research around the
material proposed, followed by meeting proposers, crafting adjustments together, and
ensuring the intentions and direction is not lost or skewed off the mark.

Recently my thesis work also involved attention to clarity, consistency, and
communicating complex information successfully to different audiences of academic faculty
and non-academic participant member checks and others both orally and in written format. I
am comfortable with academic terminologies, the use of concepts defined through theory,
instrumentation and measurement, argumentation and formation of a sound rationale.

I developed and delivered workshops and many training initiatives in my professional
experience. I have published a book in social media analytics strategy, which was the product
of my training sessions with several clients and audiences during my years in that industry.
Finally, with the completion of the M.S. Educational Psychology I feel confident in developing
and leading educational opportunities to prepare our community for the work with grants,
and for successfully funding their research.

Preferred Requirements:
4. Knowledge of the UNLV research administration process.

I attended presentations from the Office of Sponsored Research at UNLV, and I
understand broad aspects of the resources they provide, associated with the research
administration process at UNLV. This is a point I am looking forward to fully understand. I am
familiar with different units across UNLV, and comfortable in working across units to
collaborate in different project needs. I currently already collaborate with different units in my
work, including different colleges and departments, provost offices, registrar, and technology
teams.

5. Skills in facilitating collaboration and composing research interest groups for the purposes of
pursuing funding. Skill at leading professional learning opportunities. Skill at locating and translating
funding priorities for different agencies and organizations to faculty research expertise areas.

I assisted in small-scale research-related projects in my current position in which
funding opportunities were communicated and interest groups gathered, such as the
TTDGRA project, which awards projects with graduate assistant funding.

In the past I offered professional development training, at times spending weeks
within a client organization until entire teams were fully trained and operating using the
newly acquired knowledge. I understand that practical aspects of learning towards
professional use may require specific supporting materials, such as visual guides and
summarized descriptions that can assist the learner in quick recognition and recall, and
successful performance. As a current, and perhaps simplified example, I developed visual
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guides for graduate curriculum proposals using the Curriculog software (see
https://www.unlv.edu/graduatecollege/curriculum), aimed at clarity and simplicity.

Currently I work in translating to proposers priorities of different units towards the
completion of a same project. While, again, likely not as complex as a grant project, I have
experience in grasping the points of specific need and interest to proposers on a case-by-case
basis.

To this point, as unexpected and unlikely as this may seem, I find that my past
experience in sales and marketing are a positive addition to my skill set.  The work there was
much about locating and translating opportunities internally and externally, involving
financial gain, or gain of expertise, market and competitive advantage, and in summary,
investments with specific and worthy returns to the parties involved.

6. Working with grant related budgets

I have not yet managed grant-related budgets. I am prepared to seek the knowledge
and train towards that expertise. I have assisted and collaborated in budgeting in past
professional experiences, having a broad understanding of planning and approval steps and
forecasting. I have also worked in procurement, understanding aspects of negotiation and
payment processing with different suppliers.

Career alignment with the Grant Specialist position:

In 2017 as I published my technical book in analytics I made a decision to dedicate
myself to a more meaningful career than the one I had at the time. Meaningful to me
translates in promoting lasting positive changes in society, even if by contributing to a small
part of the big puzzle. I applied for and now completed the MS Educational Psychology and
shifted my professional career from startups and corporations to becoming a professional
administrative faculty employee at UNLV. I am currently fulfilling my career plan aiming to
continue my growth as a positive contributor to our academic and research community
within UNLV. I find the academic activity to be not only at the core of UNLV as an institution,
but also the most interesting aspect of academia itself. The advancement of knowledge is to
me one of the most fulfilling aspects of my existence. Hence, as the grant specialist I will be
able to move closer to academic research by supporting its transformation from a project into
a reality. By assisting in funding our research at the CoE I will find personal fulfillment as
projects come to life and our community thrives. I will also learn immensely, to which I truly
look forward to, and be able to prepare perhaps my own research projects for funding in the
future. I also enjoy the close work with faculty, and the excitement shared in research work.

https://www.unlv.edu/graduatecollege/curriculum
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Professional References:
1. Dr Lisa Bendixen, Associate Professor, Educational Psychology & Higher Education.

Contacts: Office CEB 331, Phone: 702-895-4632, Email: lisa.bendixen@unlv.edu.

2. Dr. Christine Clark, she/they/ellas, Professor/CSIEME Program Co-Coordinator, Senior
Scholar in Multicultural Education, Co-Director, Center for Multicultural Education
(@UNLVcme), Founding Vice President for Diversity and Inclusion. Contacts: Office
CEB 346A, Phone: 702-895-3888, Email: chris.clark.unlv@me.com (Please note: Dr.
Clark will send a written letter which I will share with the search committee soon)

3. Dr. Dak Kopec, Associate Processor, School of Architecture, University of Nevada, Las
Vegas.  Contacts: Office ARC 228, Phone: 702-895-2801, Email: dak.kopec@unlv.edu

mailto:lisa.bendixen@unlv.edu
mailto:chris.clark.unlv@me.com
mailto:dak.kopec@unlv.edu


 
Department of Teaching and Learning � College of Education � 4505 S. Maryland Parkway � 

Box #453005 � Las Vegas, NV 89154.3005 
 
April 7, 2022 
 
Dr. Gwen C. Marchand 
Associate Dean for Research and Sponsored Projects  
College of Education (CEB) Room 399E 
University of Nevada, Las Vegas 
P.O. Box 453001 
4505 S. Maryland Parkway 
Las Vegas, NV 89154-3001 
 
Dear Dr. Marchand: 
 

I am writing to you to recommend Ms. April Ursula Fox for the position of Grant Specialist for the 
College of Education. I have known Ms. Fox for approximately three years now in a number of capacities, 
all related to my role as a faculty member in the Department of Teaching and Learning, including as the 
Graduate College Representative (GCRep) member of her masters’ thesis committee, a degree she recently 
completed.  It is from these capacities that I draw in writing this recommendation letter.  

 
 I came to know Ms. Fox in the summer of 2019 when she assumed the coordinating role for 
Curriculog proposals for the Graduate College. From that time to the present, Ms. Fox has been an amazing 
support to me as a faculty member in working through (really, compassionately and skillfully 
shepherding)—often complex and contentious—curricular additions and/or changes for my program area 
and/or for my department, and through college and university approval processes—she has excellent, 
advanced oral communication skills (and in multiple languages, though I have only had the opportunity to 
interact with her in English). In the late fall of 2020, Ms. Fox invited me to serve as GCRep on her masters’ 
(in Educational Psychology) thesis committee; in this role I had the opportunity to learn more about Ms. 
Fox’s extraordinary depth and breadth of knowledge and expertise extending far beyond her professional 
role in the Graduate College. In both capacities, Ms. Fox has demonstrated exceptional preparedness and 
capacity to assume and excel in the role of Grant Specialist in the College of Education.  
 
 In addition to her masters’ degree in Educational Psychology (which she completed with a 4.0 GPA 
in less than two years while working full time in a demanding staff position during a global pandemic), Ms. 
Fox has a graduate certificate in Audio Engineering, and bachelors’ degrees in Business Administration and 
Fine Arts. 
 

Of particular relevance to the Grant Specialist position, Ms. Fox has extensive writing experience, 
publishing work for both advanced academic and non-academic (lay) audiences, at the intersections of 
analytics/metrics, human resources/capital, social media, and technology, and, more recently, as an emerging 
scholar, on self-coherence. Accordingly, she has extensive and advanced technical writing skills. She also 
has extensive applied data management work experience using a broad array of data management systems 
(far beyond Curriculog) in roles that include, business partner management, enterprise account executive, 
design and content manager, sales and client relations associate, product procurement and sales coordinator, 
and commercial and operations marketing assistant in the United States, Germany, Canada, the Czech 
Republic, and Brasíl,  She also has extensive experience working as a training consultant, additionally in 



Portugal, the UK, Mexíco, and Puerto Rico. 
 
In all of these roles, Ms. Fox has developed extensive knowledge of public and private funding 

sources and the navigational skills to support development of competitive funding proposals to these sources. 
She is highly collaborative, has an exceptional capacity to find common ground among a complexly diverse 
array of stakeholders, and to integrate—in a complementary fashion—discrete pieces of a project into a well-
synthesized whole. She also has budgeting experience, and an array of transferrable skill sets necessary to 
engage in comprehensive, complex grant-related budget management processes. She is also very 
knowledgeable of campus-wide administrative systems, processes, and personnel at UNLV. 
 

For all of the reasons and many more, it is my distinct pleasure to write this letter highly 
recommending Ms. April Ursula Fox for the Grant Specialist position in our College. We would be very 
lucky and exponentially enriched having her as a member of our academic/professional community. Thank 
you for your time and attention to this communication and please let me know if I can be of any further 
assistance to you on Ms. Fox’s behalf. 
 
Sincerely, 

 
Christine Clark, Ed.D. 
Professor and Senior Scholar in Multicultural Education 
Director of the Center for Multicultural Education 
Founding Vice President for Diversity and Inclusion 
 



Education

Master of Science – Educational Psychology
University of Nevada Las Vegas, NV
4.0 GPA

Masters – Marketing
Instituto Superior de Economia e Gestão, Lisbon, Portugal
(inc.)

B.A. Business Administration
Fundação Armando Alvares Penteado – FAAP, Brazil
3.8 GPA

Grad.C. Audio Engineering
S.A.E., London, UK

B.F.A. Fine Arts
UDESC, Brazil
(inc.)

Childhood to High School Education in: London, UK. Miami, FL, USA. Rio de Janeiro, BR.
Florianopolis, BR.

Awards, Honors & Presentations:

- Conference Presentation: Digarc U 2021 - “Optimizing Curriculum Management with
Curriculog and Innovative Processes.”

- Graduate Assistantship, University of Nevada Las Vegas-UNLV, 2019
- Graduate Assistantship, University of Nevada Las Vegas-UNLV, 2018
- Best student in class, Fundação Armando Alvares Penteado-FAAP, 2011
- Academic Merit in Business Administration, CRA-SP, 2011
- Second Best Thesis, Business School, FAAP, 2011
- Scholarship, tutoring position for outstanding academic performance, FAAP, 2007-2011
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Professional Positions
- Graduate Curriculum and Assessment Manager, Graduate College, University

of Nevada, Las Vegas, Fall 2019 - present.
o Editing and publishing the over 800 page UNLV graduate catalog, including

program plans of study, policy sections, and online formatting of the catalog
website. Revision and publishing of program and student handbooks.

o Support and assistance to all stakeholders involved and collaborating in
graduate curriculum, including academic faculty, provost offices, registrar and
information technology teams at UNLV.

o Management and analysis of assessment survey instruments, formatting and
dissemination of results internally and externally to the graduate college.

o Development and delivery of professional education training in graduate
curriculum processes.

- Graduate Assistant, College of Education, Graduate College, University of
Nevada, Las Vegas, Spring 2019.

o Administrative assistance to several graduate college projects.

- Graduate Assistant Teaching Assistant, College of Education, University of
Nevada, Las Vegas, Fall 2018.

o Instructor of 2 sections of the UNLV COE-202 course.

- Business Consultant, NATS, Las Vegas, NV, 2015-2018
o Sales, partnership and training projects mainly in technology acquisition.

- Author, Social Media Analytics Strategy, Apress, San Francisco, 2017.
o Authoring and collaborating with a team of editors in professional publication.

- New business and partnerships manager for US, Canada and APAC, Quintly,
Las Vegas, NV, 2018

o Sales, partnership and training projects mainly in technology acquisition.
Development and delivery of professional education training in analytics using
social media data.

- New business and partnerships manager for US, Canada and APAC, Quintly,
Los Angeles, CA, 2017.

- New business and partnerships manager for US, Canada and APAC, Quintly,
Las Vegas, NV, 2016.

- Global new business and partnerships manager, Quintly, Cologne, Germany,
2014-2016.

- Senior Enterprise Account Executive, Socialbakers, São Paulo, Brazil, 2014.
o Sales, partnership and training projects mainly in technology acquisition.
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- Senior Enterprise Account Executive, Socialbakers, Prague, Czech Republic,
2013.

- Senior Account Manager, Socialbakers, Prague, Czech Republic, 2012-2013.

- Partner, MG Consulting, Miami, FL, 2007-2012.
o Management and assistance in diverse consultancy and intermediation

projects ranging from technology acquisitions and training, formation and
training of technical personnel, to public and private enterprise partnerships
and corporate merge & acquisition.

- Founder, Designer, Content Manager, Company Manager, A&G Publishing, São
Paulo, BR, 2010-2011.

o Editing, writing and publishing of a newspaper publication.

- Founder, Design & Content Management, Client Relations, Sniper Productions
(Metatron), São Paulo, BR, 2001-2011.

o Multimedia production for film, advertising and music industries. Development
and delivery of professional education training in audio and multimedia.

- Sales and Client Relations, Emporio Armani, São Paulo, BR, 2010-2011.
o Luxury retail sales in a fast-paced dynamic environment attending to very high

demanding clients.

- Product Coordinator for Online Video Platform, Comunique-Se, São Paulo, BR,
2009-2010.

o Project manager in software development and monetization project.

- Procurement Assistant for Audio & Multimedia, Saraiva, São Paulo, BR, 2009.
o Procurement analysis, planning and execution, negotiation and payment

management with a diverse network of suppliers.

- Marketing, Commercial and Operations assistant, Fenasoft, São Paulo, BR,
1994-2006.

o Family business founded by my father. Grew to become the largest technology
convention of its time, with millions of visitors and thousands of exhibitors. This
was my initial journey into professional expertise in several areas. (see
https://www.davidenglish.com/articles/fenasoft.html)
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Consultancies, Professional Training, and Partnerships:
- Oracle, San Francisco, 2018
- Samsung, Los Angeles, 2018
- John Paul Mitchell Systems, Los Angeles, 2018
- CP&B, Los Angeles, 2018
- RAPP, Los Angeles, 2018
- Havas, NYC, 2018
- Fleishman Hillard, San Francisco, 2018
- Carrot Creative, NYC, 2016-2018
- Epsilon, Chicago, 2016-2018
- HBO, Miami, Mexico City & São Paulo, 2017-2018
- Autodesk, Michigan, 2017-2018
- Dermalogica Cosmetics, 2017-2018
- Cray Supercomputers, Seattle, 2017-2018
- Benefit Cosmetics, San Francisco, 2017-2018
- The Marketing Arm, Los Angeles, 2017-2018
- Fleishman Hillard, Dallas, 2017-2018
- AKQA, NYC, 2017-2018
- KBS (Foresman & Bodenfors), NYC, 2017-2018
- Adobe, San Francisco, 2017
- Vice Media, Los Angeles & NYC, 2017
- Fleishman Hillard, St. Louis, 2017
- Havas, Puerto Rico, 2017
- Zoom Microphones, NYC, 2016
- R/GA, NYC, 2016
- 50+ SMBs & agencies in Brazil, Portugal, USA, APAC, 2015-2016
- Mediacom, London, 2015-2016
- 50+ SM agencies in Brazil, Rio de Janeiro & São Paulo, 2015
- Portugal Telecom, Lisbon, 2013-2015
- Globo TV Brazil, 2013-2015
- Ogilvy, São Paulo, 2014-2015
- Oi Telecom, Rio de Janeiro, 2014
- Hyper Pharma, São Paulo, 2014
- Publicis, São Paulo, 2014
- Peugeot & Citroën, São Paulo, 2014
- Netshoes, São Paulo, 2014
- Fullsix, Lisbon, 2013-2014
- P&G, São Paulo, 2014
- Henkel, 2014
- Mindshare, Lisbon, 2013-2014
- Ogilvy, Lisbon, 2013-2014
- Havas, São Paulo, 2013-2014
- Leo Burnett, São Paulo, 2013-2014
- JWT, São Paulo, 2013-2014
- Danone, São Paulo, 2013
- McCann, São Paulo, 2013
- DPZ, São Paulo, 2013
- Danone, São Paulo, 2013
- AND 50+ SMBs & agencies in Brazil, Portugal, USA, 2013-2018
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Publications:
Book
note: the book is receiving a second edition soon, in which my personal name change and
gender transition will be evident.
Gonçalves, A. (2017). Social media analytics strategy. Berkeley, CA: Apress. Retrieved

from: https://link.springer.com/book/10.1007/978-1-4842-3102-9#toc

Thesis
Fox, A. U. (2021). The Experience Of Self-Coherence: Self-Coherence As The Hub Of All

Needs. Retrieved from:
https://digitalscholarship.unlv.edu/thesesdissertations/4288/

Non-Refereed Publications
Aimed at a non-academic audience

Gonçalves, A (2018, May 2) Are we all analysts? Retrieved from:
https://www.linkedin.com/pulse/we-all-analysts-alex-gon%C3%A7alves/

Gonçalves, A (2018, March 5) 4 quick tips to keep in mind with analytics. Retrieved from:
https://www.linkedin.com/pulse/4-quick-tips-keep-mind-analytics-alex-gon%C3%A7alves/

Gonçalves, A (2018, February 26) 5 key problems faced by companies on using analytics.
Retrieved from:
https://www.linkedin.com/pulse/5-key-problems-faced-companies-using-analytics-alex-gonça
lves/

Gonçalves, A (2018, January 18) Know your audience by understanding their taste. Retrieved
from:
https://www.linkedin.com/pulse/know-your-audience-understanding-taste-alexandre-gonçal
ves/

Gonçalves, A (2018, January 3) Filter metrics: analyzing campaigns and topics by filtering
content. Retrieved from:
https://www.linkedin.com/pulse/filter-metrics-analysing-campaigns-topics-filtering-gonçalves

Gonçalves, A (2018, January 31) Seasonal and trend analysis in social media analytics.
Retrieved from: https://www.quintly.com/blog/seasonal-and-trend-analysis

Gonçalves, A (2018, February 8) The best chart for the job. Retrieved from:
https://www.quintly.com/blog/the-best-chart-for-the-job

Gonçalves, A (2017, December 11) Audience interests in social media analytics. Retrieved from:
https://www.quintly.com/blog/2017/12/audience-interests-social-media-analytics

https://link.springer.com/book/10.1007/978-1-4842-3102-9#toc
https://digitalscholarship.unlv.edu/thesesdissertations/4288/
https://www.linkedin.com/pulse/we-all-analysts-alex-gon%C3%A7alves/
https://www.linkedin.com/pulse/4-quick-tips-keep-mind-analytics-alex-gon%C3%A7alves/
https://www.linkedin.com/pulse/5-key-problems-faced-companies-using-analytics-alex-gon%C3%A7alves/
https://www.linkedin.com/pulse/5-key-problems-faced-companies-using-analytics-alex-gon%C3%A7alves/
https://www.linkedin.com/pulse/know-your-audience-understanding-taste-alexandre-gon%C3%A7alves/
https://www.linkedin.com/pulse/know-your-audience-understanding-taste-alexandre-gon%C3%A7alves/
https://www.linkedin.com/pulse/filter-metrics-analysing-campaigns-topics-filtering-gon%C3%A7alves
https://www.quintly.com/blog/seasonal-and-trend-analysis
https://www.quintly.com/blog/the-best-chart-for-the-job
https://www.quintly.com/blog/2017/12/audience-interests-social-media-analytics
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Gonçalves, A (2015, October 1) Are brands prepared for the rise of Pinterest and the use of
Pinterest analytics? Retrieved from:
https://www.quintly.com/blog/brands-ready-for-pinterest-analytics

Gonçalves, A (2017, December 12) Live dashboards: an interactive way to bring people
together. Retrieved from:
https://www.linkedin.com/pulse/live-dashboards-interactive-way-bring-people-together-gonç
alves

Gonçalves, A (2017, December 4) First steps into analytics – I signed up for a trial, what then?
Retrieved from:
https://www.linkedin.com/pulse/first-steps-analytics-i-signed-up-trial-what-alexandre-gonçalv
es/

Gonçalves, A (2017, November 30) Breaking the public level engagement rate: find better
ways to pull insights from data. Retrieved from:
https://www.linkedin.com/pulse/breaking-public-level-engagement-rate-find-better-ways-go
nçalves/

Gonçalves, A (2017, November 28) 3 tips to use analytics and listening together. Retrieved
from:
https://www.linkedin.com/pulse/3-tips-use-analytics-listening-together-alexandre-gonçalves/

Gonçalves, A (2017, November 22) Benchmarking, context & the end of vanity metrics.
Retrieved from:
https://www.linkedin.com/pulse/benchmarking-context-end-vanity-metrics-alexandre-gonçal
ves

Gonçalves, A (2017, October, 24) How can we innovate as a team? Retrieved from:
https://www.linkedin.com/pulse/how-can-we-innovate-team-alexandre-gon%C3%A7alves/

Gonçalves, A (2015, December 7) Business intelligence, a tale: measure everything + because
you can do it anyway? Retrieved from: (website down)

Gonçalves, A (2015, December 14) B2B technology adoption: who really cares about the
budget? Retrieved from: (website down)

Gonçalves, A (2015, December 21) Social media madness: a research into expectations of
brands and people. Retrieved from: (website down)

Gonçalves, A (2015, December 28) Marketing automation risk – one size does not fit all.
Retrieved from: (website down)

Gonçalves, A (2016, January 5) 2016 digital trends & death of the ‘unicornism.’ Retrieved from:
(website down)

Gonçalves, A (2016, January 11) Flow – a productivity hack for life. Retrieved from: (website
down)

https://www.quintly.com/blog/brands-ready-for-pinterest-analytics
https://www.linkedin.com/pulse/live-dashboards-interactive-way-bring-people-together-gon%C3%A7alves
https://www.linkedin.com/pulse/live-dashboards-interactive-way-bring-people-together-gon%C3%A7alves
https://www.linkedin.com/pulse/first-steps-analytics-i-signed-up-trial-what-alexandre-gon%C3%A7alves/
https://www.linkedin.com/pulse/first-steps-analytics-i-signed-up-trial-what-alexandre-gon%C3%A7alves/
https://www.linkedin.com/pulse/breaking-public-level-engagement-rate-find-better-ways-gon%C3%A7alves/
https://www.linkedin.com/pulse/breaking-public-level-engagement-rate-find-better-ways-gon%C3%A7alves/
https://www.linkedin.com/pulse/3-tips-use-analytics-listening-together-alexandre-gon%C3%A7alves/
https://www.linkedin.com/pulse/benchmarking-context-end-vanity-metrics-alexandre-gon%C3%A7alves
https://www.linkedin.com/pulse/benchmarking-context-end-vanity-metrics-alexandre-gon%C3%A7alves
https://www.linkedin.com/pulse/how-can-we-innovate-team-alexandre-gon%C3%A7alves/
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Gonçalves, A (2016, January 19) Pinterest is the longevity network – learn from it. Retrieved
from: (website down)

Gonçalves, A (2016, January 26) Finding value of digital interactions: from broadcast, to
artificial intelligence and personal – the good, the bad and the weird. Retrieved from: (website
down)

Gonçalves, A (2016, February 4) Drones: 1001 applications of these flying machines. Retrieved
from: (website down)

Gonçalves, A (2016, February 9) Music as a catalyst for work: a collection to roll in the
background. Retrieved from: (website down)

Gonçalves, A (2016, February 18) Digital sales truths & the numbers game. Retrieved from:
(website down)

Gonçalves, A (2016, February 24)Utopia? is the future of money and jobs to do what you want
and always have enough? Retrieved from: (website down)

Gonçalves, A (2016, March 3) Why “winner tells story” may not be good in the internet.
Retrieved from: (website down)

Gonçalves, A (2016, March 10) Games to make better professionals & more active users.
Retrieved from: (website down)

Gonçalves, A (2016, March 17) Innovating when change is not wanted – the challenge of
blending habits old and new. Retrieved from: (website down)

Gonçalves, A (2016, December 14) To be objective in face of uncertainty. Retrieved from:
(website down)
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